TWO YEAR PROGRAMME

	Foundation Course - Duration (One Week)


	First Year - Term I, II, III (Core Courses)


	Term I 
1. IT for Management 

2. Financial Accounting 

3. Marketing Management I 

4. Managerial Economics 

5. Organizational Behavior I 

6. Quantitative Techniques for Management I 

7. Managerial Communication I 
	Term II 
1. Legal Aspects of Business 

2. Cost & Management Accounting 

3. Marketing Management II 

4. Organizational Behavior II 

5. Quantitative Techniques II 

6. Management Information System 

7. Business Environment 

8. Managerial Communication II 


	
	


	Term III 
1. Financial Management 

2. Operation Management 

3. Financial Management 

4. Business Research 

5. Management Science for Decision Making 

6. Human Resource Management 

7. Operation Research 

8. Consumer Behaviour 

9. Managerial Communication III 


	
	


	Summer Internship (April - June)


	
	


	Second Year - Term IV, V, VI (Integrative, Elective Courses)


	Term IV 
1. Supply Chain Management 

2. Strategic Marketing Management 

3. Electives- 3 Major (Marketing) 

4. 1 Minor 
	Term V 
1. International Business 

2. Strategic Brand Management 

3. Electives-3Major 

4. Electives-1Minor 


	
	


	Term VI 
1. Electives - 2 Major 

2. Electives - 1 Minor 

3. Project - 6 Credits 


	Electives Major


	1. Marketing 
2. Marketing of Services 
3. Sales & Distribution 
4. International Marketing 
5. Marketing of Financial Service 
6. CRM 
7. B2B Marketing & Internet Marketing 
8. Rural Marketing 
9. Industrial Marketing 
10. Direct Marketing 


	Electives Minor


	Finance 
1. Security Analysis & Portfolio Management 

2. Money and Capital Markets 

3. Banking & Financial Services 

4. International Finance 

5. Project Planning Appraisal & Control 
	HRM 
1. HR Development - A Holistic Approach 

2. Talent Acquisition 

3. Employee Relationship Management 

4. Performance Management 

5. HR in International Business 


	
	


	IT 
1. ERP 

2. Decision Support Systems 

3. System Development & Project Management 

4. Data Communication & Networking 
	IB 
1. International Trade 

2. Global Logistics Management 

3. HR in International Business 

4. Cross Cultural Dimensions in IB 

5. International Marketing 


